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I.   Introduction

- Lizabeth Cohen, historian

II. Building the Consumers’ Republic

- the Great Depression and WWII as foundation
- government planning for the postwar economy

- the good purchaser = the good citizen

- postwar prosperity

- federal government’s promotion of home ownership and sustaining mass consumption

- mass consumption, the American “way of life,” and the Cold War
III. The Consumers’ Movement

- evidence that the “market” might not take care of everything

- factors converging in the early ‘60s to foster a broad-based consumer movement

- achievements of the consumer movement

IV. The “Consumerization of the Republic”
- economic crisis and Carter’s “Crisis of Confidence” speech
- deregulation and privatization of government

- embrace of business model for good government

- “Are you better off. . .?”

- and what of the public good?  
